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Colgate Corporate Social Responsibility and Sustainability Summary 2016

Giving the World
Reasons to Smile

Sustainability is integrated into Colgate’s business model and aligned with our core values:
Caring, Global Teamwork and Continuous Improvement. Our sustainability efforts help ensure
our business grows consistently and responsibly, benefit those we serve and promote the
well-being of future generations.
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Partnering with Communities, Consumers and Customers
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Brands That Delight Consumers and Sustain Our World
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Approximately

8%

of our packaging
is recyclable®

@The performance results are based on representative products from the product portfolio evaluated against comparable Colgate products across seven impact areas to

characterize likely improvement in the sustainability profile, based on review of quantitative and qualitative data.

© Packages meeting all three criteria are considered recyclable: 1) the package is made of a material that is widely accepted for recycling, 2) the package can be separated
into material(s) that can be recycled, and 3) the package material can be reprocessed into a preferred valuable feedstock.

To learn more, visit Colgate’s website at colgatepalmolive.com/en/us/corp/core-values/sustainability




Making Every Drop of Water Count Reducing Our Impact on Climate and the Environment
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Respecting Human and Labor Rights
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Helping Colgate People Live Better
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